
Well inTell
CONVERSATIONS ABOUT 

THE FUTURE OF WELLNESS IN 
HOSPITALITY  



Well inTell is the first collaborative platform of its kind with the 
goal of supporting business leaders to innovate at the intersection 
of wellness and hospitality. On November 13th at The Arlo 
NoMad, an idea that was developed from the passion and 
expertise of Jennifer Hawkins (President of Hawkins International) 
and Adam Glickman (Principal of Parallax Hospitality), came to life 
in the inaugural workshop “Building for the Future of Wellness: 
Partnerships & Personalization” where over 50 forward thinking 
leaders in wellness and hospitality came together to learn, share 
ideas, and grow their businesses. 

This program included: 
• Leadership Networking
• Thought Provoking Panels
• Partnership Ideation
• Sampling of Groundbreaking Wellness Brands
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THE FUTURE OF WELLNESS  
IN HOSPITALITY



Who was at  
Well inTell? 



“Wellness tourism burst into the consumer consciousness just a very few years ago, and it’s 

hard to grasp the speed of its growth and evolution,” noted Katherine 

Johnston and Ophelia Yeung, GWI Sr. Researchers. “Wellness, hospitality and travel are 

now converging in unprecedented ways, from the ‘healthy hotel’ concept 

going utterly mainstream to airports, airlines, and cruises injecting so much wellness 

programming, to the profusion of ever-more-creative wellness destinations, retreats and 

tours. The wellness concept is transforming almost every aspect 

of the travel industry—and wellness tourism will only grow faster in years 

ahead, as it lies at the powerful intersection of two massive, booming 
industries: the $2.6 trillion tourism industry and the $4.2 trillion 
wellness market.” - Global Wellness Institute 

WHERE DO 
WELLNESS + 
HOSPITALITY 
INTERSECT?



WHERE DO 
WELLNESS + 
HOSPITALITY 
INTERSECT?

THE WELLNESS ECONOMY IS RAPIDLY GROWING, WITH WELLNESS TOURISM 2X GDP 

GLOBAL WELLNESS ECONOMY: $4.2 trillion in 2017



“Arlo was built on this idea 
of connection and having a 
constant programming and 
activation in spaces. For those 
of you who are not aware, 
our guest rooms are quite 
intimate at 150 square feet. 
So we really need our guests 
to come down and engage. In 
this room, we did CBD yoga 
recently with CBD matcha 
drinks afterwards.”

Maggie Houston  
General Manager, Arlo Hotels 

“Our science informs a lot 
of things as it relates to 
technology. Circadian rhythm 
lighting can help with naturally 
adjusting things to help you get 
a better night’s sleep and help 
you get more energy during 
the day.” 

Alyssa Fanelli 
Senior Vice President, Delos

“Half of Well + Good readers 
are millennials, and they are all 
traveling for business. I think 
they look for wellness brand 
names when they are thinking 
about a stay... They are looking 
for the word wellness on the 
landing page of your website, 
and if they have to dig to find 
it, I think that is an oversight. 
So, partnerships with brands 
that are recognizable, and 
if there is a way to connect 
people to the offering on the 
home page of your website 
while they are engaging with 
you the first time, I think is 
really meaningful.” 

Melisse Gelula 
Co-founder and Chief Content 
Officer, Well+Good

“When I travel I would love 
to have a wellness concierge 
where I can check in. I don’t 
think it is realistic to replicate 
an entire wellness program, 
but let’s say I want healthy 
food, a place to jog, and 
good sleep, and I can have 
that in my wellness request 
lists when I arrive and have 
that taken care of that for me. 
I don’t know who is doing it, 
but somebody should do it.” 

David Edwards 
VP of Global Strategy, Zeel

“Our partnership with 11 
Howard is a great example 
of a win-win situation. They 
had rooms that were affected 
by noise from the night club, 
so they weren’t really able to 
offer those out as often as they 
would like. We had a plug 
and play solution where we 
took out the bed, installed our 
infrared sauna, renovated the 
room, and all of a sudden it 
was this revenue generating 
asset for the hotel.” 

Katie Kaps 
Co-founder, HigherDOSE

PANEL TAKEAWAYS: STAYING “WELLEVANT” WITHOUT A RENOVATION



“I think loyalty clubs are going 
out, and memberships are in. 
People want to feel like they 
are members of something, 
and I think hotels and resorts 
can switch their branding 
or their marketing of that to 
a membership, and do that 
through partnerships with 
different brands so the expense 
isn’t all yours.” 

Carol Stratford 
Partner, Hutchinson Consulting

“Technology I think is the big 
gorilla in the room. I think it is 
important to have some digital 
detox, but you could tap into 
your Apple Watch and it can 
give you really sophisticated 
biometrics, it can talk to you 
about your sleep, provide 
ongoing input in terms of 
behavioral health while being 
in touch with an expert. I’m 
interested in the whole smart 
environment— what does that 
mean, how do I stay relevant, 
and how is it easy and intuitive 
for me too.” 

Kim Matheson 
SVP, WTS International

“We designed a couple of Even 
Hotels, and I think that brand 
was an early adopter. And if 
you think about wellness, you 
are really thinking lifestyle 
because we are trying to sort 
of merge these two concepts 
into one, and it is not just 
about providing a gym, it is 
really providing a lifestyle, an 
extension of a lifestyle that we 
are used to or accustomed to 
at home.” 

Glen Coben 
President and Founder, Glen 
and Company Architecture

“Wellness is not just the gym… 
it is not fitness really, right? It 
is more than that. So, as we 
looked at the room design-- do 
we have very high ceilings? 
How do you adapt that so 
even if you have smaller rooms 
the scope is larger? And how 
do you adapt around your 
environment so the guest feels 
well when they come in?” 

Matthew Shollar 
Principal, Reception Hotels 
and Resorts (EVEN Hotels 
developer)

“I think [wellness] is going to be 
wrapped more on bio focused 
design-- the idea of bringing 
the natural environment to the 
inside. I say you are going to 
get a lot more of that going 
into the future.” 

Glenn Haussman 
President, Rouse Media and 
No Vacancy Podcast

PANEL TAKEAWAYS: HOW TO BUILD WITH WELLNESS IN MIND



Beyond networking and panel discussions, we also created the opportunity for existing and 
emerging brands to introduce their latest innovations to the Well inTell community. Our goal is 
to spark ideas on how these products and experiences can align with the hospitality industry, 
whether through partnerships, B2B sales, or activations... we want to think 360 by creating 
these connections to give consumers access to brands that complete their wellness experience.

Cryofuel uses the most innovative technologies 
available to empower you to achieve more.

Cryoskin
Cryoskin has been transported from Paris, is 
the first of its kind in the US, and available 
exclusively at Cryofuel. Using a 3-phase 
thermal shock to destroy unwanted fat cells, 
eliminate cellulite and improve collagen 
production.  

Cryotherapy
The modern day ice bath. Reduce 
inflammation and stimulate collagen 
production to aid rapid recovery and get you 
where you want to go faster.  

Custom IV
With a 100% absorption rate, reach higher 
levels of nutrient intake, vital fluids and 
electrolytes that are unachievable through 
supplementation. This treatment will restore 
your body to its optimum state. 

Cryo Facial
Cryogenically cooled air penetrates the deep 
layers of the skin, helping to boost collagen 
production, regain elasticity and give you the 
healthy glow you desire. 

Cannuka is the first legitimately new idea in 
the beauty and health category in decades. 
Together, the unique healing properties of 
cannabis (CBD derived from hemp) and 
Manuka honey provide a daily skin therapy 
that both calms and heals the skin — for your 
face, lips, cuticles, elbows, and anywhere  
else there’s dryness or inflammation.

Born out of love for the deep wisdom of 
Ayurveda, Banyan Botanicals offers pure, 
safe and effective Ayurvedic herbs and 
products.

Fall in love with the world and experience 
beauty & wellness products that are 
thoughtfully curated from around the 
globe with a blend of ancient wisdom and 
modern day technology.

For over 30 years, Jurlique has evolved 
what’s possible from natural skincare. The 
brand’s unique process unlocks the most 
powerful qualities of Nature to grow, harvest 
and extract the most concentrated botanicals. 
Each product is uniquely designed to enhance 
skin’s natural radiant glow, under any 
condition, for any age or environment.

In early 2018, ReCOVER opened as NYC's 
first Recovery Studio. Leveraging years of 
work as fitness professionals, educators, 
and manual therapists, ReCOVER has 
built a centralized, accessible environment 
focused on physical, mental, and emotional 
restoration.

This is plant-based skincare at its best. 
Founded by a Rosacea patient, the brand’s 
formulas are complex and multi-layered, 
designed to focus on delivering real results 
for all skin types, especially sensitive skin.

THE LATEST & 
GREATEST IN 
WELLNESS



“What an exceptional event this morning—it was really well-programmed, well-attended, and well-run. Thanks so 
much for including me. I was thrilled to part of this and would love to be involved going forward.”   
Melisse Gelula | Co-Founder, Chief Content Officer - Well + Good

“Such a pleasure to work with you, and to see some familiar faces! We loved having the 
inaugural Well Intell panel at Arlo NoMad, and look forward to hearing about future events.” 
Hannah Redfield | Director of Public Relations- Arlo Hotels

“I found the second panel to be very energetic and liked its content very much. A great start of what I am sure 
will become an institutional conference as it has all the ingredients to develop the right vision of our future.”  
Hervé Houdré | Founder- H2 Sustainability Consulting
 
“Thank you for a great event this morning.  Loved the conversation and the panel! My biggest takeaway was this 
idea of a pre-arrival Wellness Concierge.” Angus Pitkethley | Director of Sales and Marketing- Park Hyatt 
 
“Thank you so much for including me in today’s fabulous event – I came away with ideas and contacts, so for 
me 100% success!”  Patrick Kidd | Director of Marketing - Caneel Bay Resort
  
“Thank you for including me in the talk the other day at the Arlo, it was very interesting. Would love to talk 
about further ways to collaborate in the hospitality space.”  
Michelle Silverstein | Head of Business Development- Namaste New York

“That was a great program.  I thoroughly enjoyed it.  Even as an outsider to the industry I learned a lot.  One of 
the big takeaways to me was the realization that success in the business is, these days, a science.  An incredible 
amount of thought has to go into the process.  It's way beyond building a cookie-cutter hotel with an entrance to 
a front desk and rooms with beds and a TV.  The business has come a long way. Bravo for putting together an 
excellent program.” Jeffrey  Kogan | President -  Kogan Realty Group

WHAT PEOPLE 
HAD TO SAY 
ABOUT WELL 
INTELL…



Well inTell is LA bound early next year to bring our Building 
for the Future of Wellness: Partnerships & Personalization 
brainstorm coast to coast. We believe that the biggest value in 
these events is by offering the opportunity to learn from peers 
in the same market to evoke business growth.  
 
The series will continue throughout the year with future events 
and focus areas including: 

• Cannabis in Hospitality

• The Overlap of Art + Wellness

• The Future of Adventure + Wine Tourism 

These focus areas, amongst others, will provide curated points 
of view from special disciplines to assist wellness brands, 
developers, designers and hotel industry stakeholders as they 
navigate a future world where wellness and hospitality intersect.

Jennifer Hawkins
President, Hawkins International

Jennifer@hawkpr.com 

Adam Glickman
Principal of Parallax Hospitality
Adam@parallaxhospitality.com 

WHAT’S  
NEXT FOR  
WELL INTELL? 

Collaborators of Well inTell will have 
exclusive access to networking, co-
learning exchanges, collaborative 
workshops, experiences and sampling 
with groundbreaking wellness brands. 
Contact wellintell@hawkpr.com to find 
out how you can get involved, or if you 
would like to be invited to the LinkedIn 
group to stay up to date on future 
events and news in the wellness & 
hospitality space. 


